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Tw
o W

IC
 pop-up farm

ers m
arkets w

ere held in 2016. Fam
ilies w

ere able to pick 
up their W

IC
 checks at the m

arket and spend instantaneously at the m
arket. 

S
N

AP and S
enior Vouchers w

ere also redeem
able. A

n inventive program
 gave 

$2 free in B
onus B

ucks tokens for every $5 in E
B

T/S
N

AP or W
IC

 spent.
C

om
m

unity organizations offered inform
ation on additional health resources 

including diabetes self-m
anagem

ent classes, G
E

D
 program

s, and heating 
assistance. The N

ational G
uard offered a rock clim

bing w
all, w

hile local police 
conducted car seat checks. B

alloon anim
als, face painting, and nutrition 

education activities w
ere also available.

B
y w

orking together w
ith partner agencies, local fam

ers, and sm
all businesses, 

the pop-up farm
ers m

arkets w
e w

ere able to m
ake the m

arkets fun, inviting, 
and educational.

A
ctivities 

o
C

oalition m
eetings

o
Location procurem

ent
o

C
ollaboration w

ith local farm
ers

o
Vendor and com

m
unity partner bookings

o
A

dvertising/ m
arketing

o
P

lan engagem
ent activities for adults and kids

o
C

oordinate participation system
/ log for farm

ers

O
utcom

es 
The tw

o 2016 farm
ers m

arkets served 598 people and sold $3,124 
w

orth of food. O
f the $831 in issued in B

onus B
ucks in W

est W
arw

ick, 
$514 w

ere redeem
ed, w

hich is a sim
ilar redem

ption rate com
pared to 

other locations across the state.
The w

onderful lasting relationships m
ade w

ith partners in and around 
our com

m
unity are valuable. B

efore the N
W

A G
rant w

e didn’t realize 
how

 m
any partners in our com

m
unity have sim

ilar m
issions to our 

ow
n. Through the enthusiasm

 of our partners, w
e have decided to 

continue collaborating and im
plem

ent four farm
ers m

arkets this year. 

N
ext S

teps 

D
ue to increased dem

and, the num
ber of m

arket days w
ill increase 

from
 tw

o to four in the 2017 season. M
ore and m

ore businesses and 
organizations in the com

m
unity have expressed interest in getting 

involved. D
onations from

 the com
m

unity and partner organizations 
are being collected, w

hile plans for a cooking dem
onstration and chef 

lead fundraiser are underw
ay to fund additional m

arket activities.

Lessons Learned

B
est P

ractices 

1. C
reatively prom

oting the farm
ers m

arkets to consum
ers through 

proper m
essaging and an aw

areness of reading levels and language 
barriers w

as im
portant. W

e w
ould do a day of street outreach handing 

out flyers in-person about a w
eek before the farm

ers m
arkets.

2. W
e also found having a friendly face to approach farm

ers m
arket 

guests and act as a chauffeur really helped to alleviate anxiety for 
new

 guests. The chauffeur w
ould personally introduce the guest to 

each farm
er as w

ell as explain the services available to them
 for extra 

financial assistance.

W
estbay

C
om

m
unity A

ction serves the W
est W

arw
ick area of K

ent C
ounty, 

located in central R
hode Island, w

ith a population of 29,191
(C

ensus, 2010). In 
K

ent C
ounty, the num

ber of estim
ated individuals that are food insecure is 

20,020. 
M

any lack access to healthy food and beverage options –
W

est W
arw

ick has 
few

 grocery stores and a high prevalence of corner stores. Public transportation 
is lim

ited. O
ne farm

ers m
arket exists, but its location far from

 a bus route and 
expensive produce m

ake it unreasonable for m
ost.W

ithout healthy options 
available, it becom

es increasingly difficult to m
ake healthy choices, resulting in 

chronic disease and obesity. 
This project sought to address the high rates of food insecurity, chronic disease, 
and obesity in W

est W
arw

ick by im
proving access to environm

ents of healthy 
food and beverage options. By establishing additional farm

ers m
arket locations 

that accept W
IC

 checks, S
N

AP, and senior vouchers, w
e w

ere able to provide 
healthier food and beverage choices to W

est W
arw

ick residents.

C
heck redem

ption and use of benefits had to be sim
ple and discreet. 

Farm
ers had to be educated on how

 to accept the vouchers and 
bonus bucks to m

ake the process seam
less.

The farm
ers m

arkets had to be m
utually beneficial for both the 

farm
ers and consum

ers. P
rices of fruits and vegetables had to be 

high enough for farm
ers to profit, but low

 enough for m
arket-goers to 

justify the cost. B
roadening the variety of fruits available for purchase 

is a goal for the future, but first there m
ust be the cliental to dem

and it 
of farm

ers. 
M

arketing the farm
ers m

arket to W
est W

arw
ick and surrounding 

tow
ns w

ould expand the m
arket beyond just those on W

IC
, SN

A
P or 

S
enior Vouchers. In doing so, the m

arket w
ould be increasingly 

beneficial for farm
ers and vendors, as w

ell as the com
m

unity. 

M
ade possible w

ith funding from
 the

N
ational W

IC
 A

ssociation
and the C

enters for D
isease C

ontrol and P
revention (C

D
C

) and does not necessarily represent the view
s of C

D
C

.


